The Integrative Experience of a Business Major--
Accountancy, Finance, Management, 
Management Information Systems, Marketing

	The EIU Experience
	Integrative Elements

	
	

	The Student Center for Academic and Professional Development
	Academic advisors include discussion of student’s career and personal goals while recommending courses.

The Student Ambassador program gives students an opportunity to serve as knowledgeable representatives who provide information and services to the community about and for Eastern Illinois University School of Business.

	Core Courses
	Thirteen core courses enhance critical thinking skills, provide opportunities for students to reflect upon connections among courses, encourage students to review/use skills from lower level courses to upper level courses, encourage students to make connections among courses using concepts and theories that apply to multiple courses. 

	General Education
	General education courses chosen to coincide with students career and life goals.

	Student Life
	Students have opportunities to participate in many organizations, activities, and events at the university and major level that enhance and support their academic and personal experiences, including membership in student groups, participation in service activities, and participation in athletic activities and events.

All business majors participate in a “zero tolerance” academic integrity training activity as part of the freshmen level computer applications course.

	Major/Minor Courses
	Collaborative learning and realistic business world experience is included in the business curriculum and connects to general education requirements.

	Applied Learning in the Classroom
	The entire business curriculum is based on applying concepts and theories to solving real business problems. Shown here are just a few examples.

Realistic learning experiences such as those provided in Small Business Management, Consumer Behavior, Marketing Research, Marketing Strategy and Systems Analysis result in students producing a business plan, working on projects to help local businesses, participating in simulations, creating a video paper, and analyzing financial markets.

In Small Business and Entrepreneurship, students participate in a group project to conduct a feasibility plan for a small to mid-sized business.

In Management and Organizational Behavior, students work in teams to create a video paper where they create a 10-15 minute video presenting the concepts in the course, using interviews, role plays, and pictures. 
In Management Communication, students use technology to collaborate electronically on team projects. 
Students in the finance discipline complete a variety of projects applying critical analysis skills including, creating capital budgeting spreadsheets, estimating cash flows, determining the cost of capital, determining net present value and internal rate of return, and determining the optimal capital budget. Students complete a final paper that is designed to be an intensive research project on a topic having a significant impact on current and future economic conditions. Students are required to develop expertise on the topic and then come to a conclusion.

Students in the management information systems discipline complete a variety of activities applying technical skills including, designing web sites, completing a comprehensive systems and database project using Oracle, and completing a systems security project.

	Laboratory/Simulation Experience
	The Securities Analysis Center allows students to experience the “real world” of Wall Street. The center provides a learning environment with access to real-time data and information using the same hardware and software used by professionals on an actual trading floor.

An on-line simulation is integrated into the marketing strategy class allowing students to make realistic decisions about pricing and product development.
The entire curriculum in the management information systems major includes hands-on laboratory experience, including the networking lab where students manage an actual network.

	Research
	Exposure to research studies and the development of research presentations (written, oral, and visual) allows for application and integration of concepts and theories. Students participate in independent study projects outside of the classroom and research projects as part of the classroom experience. 

	Internships/Service Learning
	Encourages students to apply academic learning in a business setting. Students participate in an internship to apply what they are learning in the classroom and to develop their professional growth. Students learn about available internships through the School of Business Internship Coordinator and the university Career Services office.

Business students participate in a variety of service activities as part of the major or a student organization. A few examples are illustrated here. 

Accounting students have the opportunity to support the major by volunteering at the annual Accounting Challenge, where high schools students compete for academic awards and learn about the accounting major.

Management Information Systems students have the opportunity to support the major by volunteering at the annual Academic Challenge, where high schools students compete for academic awards and learn about the Management Information Systems major.

Students serve as tutors and as facilitators for the Supplemental Instruction program.

	Professional Development
	Students actively participate in one or more of the national award winning, student-led professional organizations to enhance leadership skills, including American Marketing Association, MBA Association, Society for Human Resource Development, Association for Information Technology Professionals, Student Accounting Society, Beta Alpha Psi, Student Investment Society, Financial Management Association, Student Financial Planning Association, and the International Business Club. Participation helps to expand student knowledge of business through activities such as business speakers, informational programs, site visits, and resume and interviewing workshops. Students also attend national conferences to network with professionals and participate in academic competitions.
Each year, finance students attend the R.I.S.E. conference to support what they are learning in the Securities Analysis class.

Activities such as the “You’re Hired” workshop and the Executive-in-Residence” program provide students opportunity for professional growth. 

The School of Business supports two advisory boards—Business Advisory Board and the Accountancy Advisory Board. Both boards spend extensive time on campus interacting and networking with students.
Accountancy majors meet with accounting professionals to network and learn about the industry during Accounting Day.
Finance majors meet with financial professionals to network and learn about the industry during Financial Planning Day. Financial professionals representing a variety of firms come to campus to give presentations to classes and meet with students.

Management Information Systems majors meet with information technology professionals to network and learn about the industry during Information Technology Networking Day.

	Study Abroad
	Encourages students to bring personal, social, cultural, and professional experiences to bear on what they are learning outside of class. Enables students to recognize the interconnectedness of their program of study.  The month-long study abroad program to the Netherlands affords students the opportunity to visit international companies, learn about international business culture, and participate in individual and team research. Many students also take advantage of the variety of semester-long programs where they study at a university outside of the United States.
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