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	The Experience
	Integrative Elements

	Comprehensive Advising
	A central academic advisor meets with students on a regular basis to select an appropriate sequence of courses that address a student’s career goals and personal aspirations.  Faculty meet with students on a regular basis to help students identify and clarify career aspirations and ways to achieve those goals.  Advising discussions include identifying potential co-curricular opportunities that match student interests.

	General Education in Communication
	CMN 1310G provides students with the opportunity to enhance critical thinking, writing, and speaking skills.  Assignments are included that require students to develop presentations on both an individual and group basis on controversial issues of the day that effect themselves and the community.  Students are also encouraged to complete in the departmentally sponsored speaking contests. 

	General Education 
	Students are advised to select general education courses that will enhance achievement of their academic and career goals.  In particular, students are encouraged to select courses that enhance skills such as reasoning and writing, content that coincides with their major such as ethics, and material that views the world from different and often competing frames of reference.    

	Co-curricular activities
	Students are encouraged to participate in Lambda Pi Eta, the national communication honorary, attend student conferences, compete on the intercollegiate speech team or departmentally sponsored speaking contests, submit materials for the departmental paper and multimedia contests, and study abroad.

Students are also encouraged to participate in an internship program with placements at local, regional, and national advertising and public relations firms or within internal corporate communication departments. 

Prior to participation in external internships, students are encouraged to participate in a social marketing internship in conjunction with the Health Education Resource Center.  

	Curriculum 
	The curriculum is designed to be integrative. Public Relations methods courses are designed to provide disciplinary expertise as well as real-world experiences where students are producing content for campus organizations and departments as well as local and regional organizations.  

	Research and Creative Activity
	All students are required to take a core class in research methods where they engage in research.  Students participating in the honors program are also expected to conduct research as part of their experience.  All students in this option engage in regular creative activities through production and campaign experiences for classes and for external audiences.   

	Capstone Experience
	Most students participate in an internship as part of the capstone experience.   Students are encouraged to participate in an internship program with placements at local, regional, and national advertising and public relations firms or within internal corporate communication departments. 



