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Level 1 (All modules are worth 20 credits)

MC1S01 
Cultural Topics 

MC1S02 
An Introduction to Media History 

MC1S03 
Understanding Media, Culture and Communication 

MC1S06 
Cultural Materials 

MC1S07 
Musical Cultures I 

MC1S08 
Approaches to Contemporary Media

MC1S09        
Anthropology and Culture
MC1S10
Introduction to Cultural Heritage

Level Two (All modules are worth 20 credits)

MC2S01
Approaches and Applications 

MC2S02
Contemporary Media History

MC2S03
Researching Media, Culture and Communication 

MC2S04
Culture and Representation 

MC2S05
Musical Cultures II

MC2S06         
Culture, Subjectivity and Power 

MC2S07
International Media 

MC2S08
Perspectives on Contemporary Media

Level Three (All modules are worth 20 credits, except the 40-credit Dissertation)

MC3S01
Media Policy 

MC3S02
Media and Culture in Wales 

MC3S04
Journalism and Society 

MC3S05
Music in the Postmodern World 

MC3S07
Masculinities, Media and Culture 

MC3S08
Comedy 

MC3S09
Musical Cultures III

MC3D10        
Dissertation in Media-Culture (40 credits) 

Route requirements for:

· BA Media and Communication 

· Media Studies Major

· Media Studies Joint

· Media Studies Minor

· Cultural Studies Major

· Cultural Studies Joint

· Cultural Studies Minor

BA Media and Communication

Level 1

Core:

MC1S01 – Cultural Topics 

MC1S02 – Introduction to Media History

MC1S03 – Understanding Media, Culture, and Communication

MC1S06 – Cultural Materials

MC1S08 – Approaches to Contemporary Media

Plus one of:

MC1S07 – Musical Cultures 1
MC1S09 – Anthropology and Culture

MC1S10 – Introduction to Cultural Heritage

MP1S34 – Radio Production
MP1S35 – New Media Practical

MP1S37 – Photography Practical

MP1S38 – Video Production

MP1S50 – Approaches to Radio

any other appropriate HLaSS module, subject to Award Tutor’s approval and timetable restrictions.
Level 2

Core:

MC2S01 – Approaches and Applications

MC2S03 – Researching Media, Culture, and Communication

MC2S08 – Perspectives on Contemporary Media

Plus three of:
MC2S02 – Contemporary Media History

MC2S04 – Culture and Representation
MC2S05 – Musical Cultures 2

MC2S06 – Culture, Subjectivity, and Power

MC2S07 – International Media

any 20-credit Media Production Module, subject to prerequisites and timetable constraints



Level 3

Core:

MC3D10 – Dissertation

MC3S02 – Media and Culture in Wales

Plus three of:
MC3S01 – Media Policy

MC3S04 – Journalism and Society

MC3S05 – Music in the Postmodern World

MC3S07 – Masculinities, Media and Culture

MC3S08 – Comedy

MC3S09 – Musical Cultures 3 (by independent study)
WS3S04 – Welsh Folk Culture

Media Studies Major

Level 1

Core:

MC1S02 – Introduction to Media History

MC1S03 – Understanding Media, Culture and Communication

MC1S08 – Approaches to Contemporary Media

Plus one of:
MC1S07 – Musical Cultures 1

MP1S34 – Radio Production

MP1S35 – New Media Practical

MP1S37 – Photography Practical

MP1S38 – Video Production

MP1S50 – Approaches to Radio
Level 2

Core:

MC2S03 – Researching Media, Culture, and Communication

MC2S08 – Perspectives on Contemporary Media

Plus two of:

MC2S02 – Contemporary Media History

MC2S04 – Culture and Representation

MC2S05 – Musical Cultures 2
MC2S07 – International Media

any 20-credit Media Production Module, subject to prerequisites and timetable constraints
Level 3

Core:

MC3S02 – Media and Culture in Wales

Plus one of:

MC3D10 – Dissertation

Any 40-credit Media Production module, subject to prerequisites and timetable constraints.
Plus one of:
MC3S01 – Media Policy

MC3S04 – Journalism and Society

MC3S05 – Music in the Postmodern World

MC3S08 – Comedy

MC3S09 – Musical Cultures 3 (by independent study)
Media Studies Joint

Level 1

Core:

MC1S02 – Introduction to Media History

MC1S08 – Approaches to Contemporary Media

Plus one of:
MC1S07 – Musical Cultures 1

MP1S34 – Radio Production

MP1S35 – New Media Practical

MP1S37 – Photography Practical

MP1S38 – Video Production

MP1S50 – Approaches to Radio

Level 2

Core:

MC2S03 – Researching Media, Culture, and Communication

MC2S08 – Perspectives on Contemporary Media

Plus one of:
MC2S02 – Contemporary Media History

MC2S04 – Culture and Representation

MC2S05 – Musical Cultures 2

MC2S07 – International Media

any 20-credit Media Production Module, subject to prerequisites and timetable constraints
Level 3

One of:

MC3D10 – Dissertation

any 40-credit Media Production Module, subject to prerequisites and timetable constraints 

Plus one of:
MC3S01 – Media Policy

MC3S02 – Media and Culture in Wales

MC3S04 – Journalism and Society

MC3S05 – Music in the Postmodern World

MC3S08 – Comedy

MC3S09 – Musical Cultures 3 (by independent study)
Media Studies Minor

Level 1

Core:

MC1S02 – Introduction to Media History

MC1S08 – Approaches to Contemporary Media

Level 2

Core:

MC2S08 – Perspectives on Contemporary Media

Plus one of:

MC2S02 – Contemporary Media History

MC2S04 – Culture and Representation

MC2S05 – Musical Cultures 2

MC2S07 – International Media

Level 3

Two of:

MC3S01 – Media Policy

MC3S02 – Media and Culture in Wales

MC3S04 – Journalism and Society

MC3S05 – Music in the Postmodern World

MC3S08 – Comedy

MC3S09 – Musical Cultures 3 (by independent study)
Cultural Studies Major

Level 1

Core:

MC1S01 – Cultural Topics

MC1S03 – Understanding Media, Culture and Communication

Plus two of:

MC1S06 – Cultural Materials

MC2S07 – Musical Cultures 1

MC1S09 – Anthropology and Culture

MC1S10 – Introduction to Cultural Heritage
Level 2

Core:

MC2S01 – Approaches and Applications

MC2S03 – Researching Media, Culture and Communication

MC2S04 – Culture and Representation
MC2S06 – Culture, Subjectivity and Power

Level 3

Core:

MC3D10 – Dissertation

MC3S02 – Media and Culture in Wales

Plus two of:

MC3S05 – Music in the Postmodern World

MC3S07 – Masculinities, Media and Culture

MC3S08 – Comedy

Cultural Studies Joint

Level 1

Core:

MC1S01 – Cultural Topics

Plus two of:

MC1S03 – Understanding Media, Culture, and Communication

MC1S06 – Cultural Materials

MC1S07 – Musical Cultures 1

MC1S09 – Anthropology and Culture

MC1S10 – Introduction to Cultural Heritage
Level 2

Core:

MC2S01 – Approaches and Applications

MC2S03 – Researching Media, Culture, and Communication

Plus one of:

MC2S04 – Culture and Representation
MC2S06 – Culture, Subjectivity and Power

Level 3

60 credits’ worth from:

MC3D10 – Dissertation

MC3S02 – Media and Culture in Wales

MC3S05 – Music in the Postmodern World

MC3S07 – Masculinities, Media and Culture

MC3S08 – Comedy

(note: dissertation is 40 credits, while other modules are 20 credits)

Cultural Studies Minor

Level 1

Core:

MC1S01 – Cultural Topics

Plus one of:

MC1S03 – Understanding Media, Culture, and Communication

MC1S06 – Cultural Materials

MC1S07 – Musical Cultures 1

MC1S09 – Anthropology and Culture

MC1S10 – Introduction to Cultural Heritage
Level 2

Core:

MC2S01 – Approaches and Applications

plus one of:

MC2S03 – Researching Media, Culture, and Communication

MC2S04 – Culture and Representation
MC2S06 – Culture, Subjectivity and Power

Level 3

Two of:

MC3S02 – Media and Culture in Wales

MC3S05 – Music in the Postmodern World

MC3S07 – Masculinities, Media and Culture

MC3S08 – Comedy

Level One

Module:
MC1S01 Cultural Topics

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:        
Dr. John Beynon 

Content

This module sets the scene for the advanced study of Cultural and Communication Studies. The Lectures and Seminars (illustrated by video material) will explore a wide range of topics, amongst these being:  

· what is ‘culture’ (addressing such issues as ‘mass’ and ‘popular’ culture; ‘high’ and ‘low’ culture; cultural globalization, ‘global culture’, etc.)?

· what is communication (including a variety of approaches)? 

· ways of analysing cultural ‘texts’ (for example, using semiotics).

· notions of national identity, nationhood, nationality and of the ‘imagined community’.

· what is globalization (including the reconfiguration of space and time; new communicational technology; and the spread of ‘the virtual’)?  

· what is postmodernism? 

· cultural change in Britain since World War 2, including youth subcultures, pop music, the film industry, multiculturalism, ‘Americanisation’, etc.

· gender issues: ‘masculinity’ and ‘femininity’.

Assessment

A Portfolio of 2,500 words, consisting of a number of pieces (50%) and a 2 hour Unseen Exam. (50%).

Indicative Reading
Barker C. (2000), Cultural Studies: Theory and Practice, London: Sage.

Beynon, J. (2002), Masculinities and Culture, Buckingham: Open University Press.

Beynon, J. and Dunkerley, D. (eds.) (2000), Globalization: the Reader, London:

Continuum Press.  

Giles J. and Middleton T. (1999), Studying Culture: A Practical Introduction, Oxford: Blackwell.

Gray, A. and McGuigan, J. (1997), Studying Culture, London: Arnold.  

Lull J. (1995), Media, Communication and Culture: A Global Approach, Cambridge: Polity Press.

Storey, J. (1996), What is Cultural Studies?, London: Arnold. 

***
Module:


MC1SO2 An Introduction to Media History

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Gillian Allard

Content 

After outlining the reasons why an historical approach to the media is important, the module will examine the history of the press in the UK from the early phase of industrialisation. The origins and development of the cinema in the UK since the 1890s will be followed by a series of case studies examining the development of film making and the cinema industry thereafter. Broadcasting history, from the early years of the twentieth century will be covered, with key moments forming case studies. The links between the historical development of each of the media will be drawn out across the course. 

Assessment 

A Portfolio of 2,500 words (50%) and a 2 hour Unseen Exam. (50%)

Indicative Reading 

Curran, J. and Seaton, J. (1997), Power Without Responsibility, London: Routledge.

Richards, J. (1984), The Age of the Dream Palace: Cinema and Society in Britain London: Routledge Kegan.

Street, S. (1997), British National Cinema, London: Routledge.

Williams, K. (1998), Give Me a Murder A Day: a History of Mass Communications in Britain, London: Arnold. 

***

Module:
MC1SO3 Understanding Media, Culture and Communication
Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Peter Jachimiak
Content 

This module is organised in two interconnecting parts. One relates more to the general area of communication and learning whilst the second introduces the defining principles of study in the fields of media, culture and communication. The first challenges the students to come to grips with the how of learning rather than the what, and concerns theories and models of communication, thinking, emotional intelligence, learning and working styles, group dynamics, time awareness and management, goal setting and the project approach to learning. The second strand of the module takes its starting point from the realisation that cultural and communications industries play a crucial role in shaping everyday social and psychological life, the organisation of economic and political activity, the construction of public culture, the creation of new expressive forms, as well as providing the basis for a range of professional practices. The module will explore and examine a number of propositions that are seen as the defining principles underpinning the fields of Media, Culture and Communication

Assessment 

Presentation (40%)

Report: 2,000 words (40%)

Group Planning Report: 500 words (20%)

Indicative Reading 

Briggs, A. and Cobley, P. (eds) (1998), The Media : An Introduction. Harlow: Longman. 

Downing, J. et al (eds.) (1995), Questioning the Media, London: Sage.

Gorbman, D. (1996), Emotional Intelligence, New York: Bantam

Honey, P. (1992) The Manual of Learning Styles, Maidenhead: Honey.
***
Module:


MC1SO6 Cultural Materials
Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Brett Mills
Content 

The module’s five sections each explore a different cultural form. Indicative content includes:

 Print Culture – fanzines, comics, books, magazines;

 Broadcasting – television, public service broadcasting, radio;

 Film – global film styles, national and local production;

 Places – theatres, concert halls, stadiums, museums, heritage sites;

 Cultural Access – political culture, community production, the internet, Fusion Radio.

Assessment 

An Essay of 2,000 words (40%)

Group Presentation: 1,500 words (30%)

Assessed Discussion (30%)

Indicative Reading 

During S. (ed.) (1999), The Cultural Studies Reader, London: Routledge.

Hill J. and Gibson P.C. (eds.) (2000), World Cinema: Critical Approaches Oxford: OUP.

Horne D. (1984), The Great Museum: Re‑Presentations of History, London: Pluto.

***

Module:


MC1SO7 Musical Cultures 1

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None
Module Leader:
Mike O’Hara
Content 
The study of popular music is a uniquely interdisciplinary area of research taking contributions from a number of academic fields, including anthropology, ethnomusicology, musicology, media and cultural studies, sociology, social history and cultural geography. This module seeks to promote a critical understanding of these traditions, whilst at the same time connecting with the student’s own experience of popular music to forge an awareness which can then be built on, and specialised in, at Levels Two and Three. We investigate different society’s ideas about music, especially looking at the relationships between music, musicians and society. We investigate the human response, the physical, emotional and cognitive responses. From there we concern ourselves with the nature of musical communication. Is music as a universal language? And we look into the power of music as ritual and as myth. Issues of gender and power, subcultures, youth and popular music history round off the theoretical sections. These lectures are interspersed with practical applications of this theory in action through examining areas such as music therapy, music in the cinema, music and politics and music as an instrument of social control.

Assessment

A 10 minute presentation and a written portfolio, consisting of two pieces of 1,500 and 2,500 words (100%) 

Indicative Reading 

Blacking, J (1987)
 

A Common-sense View of All Music C.U.P 

De Nora T. (2000)


music in everyday life  C.U.P.

Frith. S (1996)



Performing Rites  O.U.P.

Hesmondhalgh D.& Negus K.. (2002) 
Popular Music Studies. Arnold

Kaemmer J. (1993)
 

Music in Human Life.  Univ. of Texas Press.

Longhurst B. (1995)


Popular Music & Society.  Polity Press.

Toynbee J. (2000)


Making Popular Music. Arnold.

***

Module:

MC1SO8 Approaches to Contemporary Media

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Gillian Allard
Content 

This module will introduce students to the key concepts and methods involved in studying the mass media, especially radio, television and the daily press. Students will engage with a variety of contrasting perspectives on the media, such as liberal pluralist and political economy approaches. They will examine the cultural, political and economic aspects of mass media institutions, texts and audiences. Specific issues to be considered include the following: contemporary debates surrounding press freedom and state regulation of the media; media ownership and control; party politics and the media; news values and agenda-setting; debates about media representations (including sexism and racism) and their effects and influences; the advertising industry; new media technologies; television and its audiences; the media’s role in military conflict; and questions of taste, pleasure and interpretation.
Assessment 

Portfolio of 2,500 words (50%) and a 2 hour Unseen Exam (50%) 

Indicative Reading 

Briggs, A. and Cobley, P. (1998), The Media: An Introduction, Harlow: Longman.

Branston, G. and Stafford, R. (1999), The Media Student's Book, London: Routledge.

Jones, M. and Jones, E. (1999), Mass Media, Basingstoke: Macmillan.

O'Sullivan, T. et al. (1998), Studying the Media: An Introduction, London: Arnold.

Stokes, J. and Reading, A. (eds.) (1999), The Media in Britain, Basingstoke: Macmillan.

Taylor, L. and Willis, A. (1999), Media Studies: Texts, Institutions and Audiences, Oxford: Blackwell.

***
Module:

MC1SO9 Anthropology and Culture

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Teri Brewer
Content

This module provides an anthropological view of culture. It examines a wide range of cultures and seeks to redress the ‘cultural blindness’ from which much cultural studies suffers. Students are introduced to anthropology and its classic debates and theories. The principle issues that characterise cultural anthropology today are explored and links made between anthropology and cultural studies (given that much contemporary cultural studies is, in fact, ‘anthropological’ in orientation). Wherever appropriate the work of key anthropologists is illustrated by film and video clips.

Assessment

In-class Test (at end of Term 1); 1,250 words (25%)

Essay of 2,500 words (50%)

Debate Report: 1,250 words (25%)  

Indicative Reading 

Askew, K. and Wilk, R. (2002), Theoretical Practice in Culture and Society: Anthropology, Blackwell: Oxford.

Malinowski, B. (1922), Argonauts of the Western Pacific, London: Routledge and Kegan Paul.  

Gustersom, H. (1998), Nuclear Rights: a weapons laboratory at the end of the Cold War, Berkeley: University of California Press. 

Herzfeld, M. (2001), The Anthropology of Media, Blackwell: Oxford.

Ingold, T. (ed.), (1995), Key Debates in Anthropology, London: Sage. 

Nugent, S. and Shore, C. (ed.) (1997), Anthropology and Cultural Studies, London: Pluto Press.

Peoples, G. and Bailey, F. (2000), Humanity, London, Wadsworth.

Willis, P. (1977), Learning to Labour, London: Saxon House.

***

Module:

MC1S10  Contemporary Issues in Cultural Heritage 

Credit Rating:

20

Field:


Society and Culture
Co-requisites:

MCS109 Anthropology & Culture
Pre-requisites:

None




Module Leader:

Teri Brewer

Content

Cultural Heritage  studies focuses on conceptualizing the role of the past in the present and future.  It asks how we represent ourselves as communities and nations attending  to both the local and the global, seeking to prepare students for careers where an understanding of  heritage  interpretation methods  and the economic and policy implications  for them matters..  Intangible cultural heritage, cultural landscape,  monuments, public and private sector heritage, national and international policy and funding are among the subjects addressed during  this double  module. Questions of representation, interpretation, identity and place that  are fundamental to  the subject will all be covered..This  is the core module for the BA Cultural Heritage and  it is required for all first year students on single honours, major , minor and joint honours routes. 

It is a double module which introduces students to  a range of theoretical and practical issues in the subject. Scheduling of  a field practice element of the module will be done in group discussion at the beginning of the academic  year.

Assessment 

Part I  Essay
(2000 words) 
                

 25% 

Part II Case Study report  (2000 words)


 25%

Part III report (2000 words) 

    
 
 50%

ReadingList ( not a list for purchase but an indication of  approaches) 
Kirshenblatt-Gimblett, B.  Destination Culture: Tourism, Museums, and Heritage 1998 

Jenkins. G.  Getting Yesterday Right. 1997.

Tilden, F. The Art of Interpretation. 

Watson, &  Bankston Valuing World Heritage .2003

Boswell & Evans, Historical and Philosophical Issues in the Conservation of Cultural Heritage. 2002
***

Level Two

Module:
MC2S01 Approaches and Applications

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Teri Brewer
Content 

The module draws upon a number of research methods from cultural studies, ethnography and cultural anthropology (i.e., the ‘approaches’ of the module title) and then calls upon students to apply (and evaluate them) by undertaking a supervised City Project (i.e., the ‘applications’ of the module title). There will be lectures on the City and of the urban landscape and experience (for example, Walter Benjamin’s notion of the ‘flaneur’). Amongst the methods explored will be:     

· ethnographic field methods, including observation and journal recording skills); visual ethnography (using photographs and video) and ethnographic interviews.

· textual methods to read a variety of ‘texts’, using semiotics, narrative and discourse 

· analysis, etc.

· the life story; auto/biographical work; personal narratives; auto-ethnography; theories of ‘the subject’, etc.  

· oral history, (accompanied by the collection of relevant supporting documentary data),

Students will apply (some or all) of these in the supervised City Project. Working as directed by the Module Leader (whether alone, in pairs or in groups) they will learn how to: devise and manage a  research project; gather ‘real life’ data; and organise, analyse and present data. Students will be required to report back regularly to their Seminar group on matters arising from their fieldwork.

Assessment 

A Portfolio of 3,000 words, consisting of a number of pieces (50%)

A City Project of 3,000 words (50%) 

Indicative Reading 

Collier, J. and Collier, M. (1992), Visual Anthropology: Photography as a Research Method, Albuquerque: University of New Mexico Press. 

Danesi, M. and Perron, P. (1999), Analysing Cultures: An Introduction and Handbook Bloomington: Indiana University Press.

Donald, J. (1999), Imagining the Modern City, London: Continuum Press.

Giles J. and Middleton T. (1999), Studying Culture: A Practical Introduction Oxford: Blackwell.

Gray, A. and McGuigan, J. (1997), Studying Culture, London,: Arnold. 

Plummer K. (1983), Documents of Life, London: Allen and Unwin.

Spradley, J.P. (1980), Participant Observation, New York: Harcourt Brace Jovanovich.

***

Module:
MC2SO2 Contemporary Media History

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
MC1S02 An Introduction to Media History

Module Leader:
Dr. Vian Bakir

Content 

Taking the end of 1945 as a watershed in the development of UK history this module will introduce students to in depth case studies of key historical debates about the developments in the press, cinema and broadcasting industries. After a series of detailed survey lectures, students will examine debates around key issues. These might include such as the role of advertising, the decline of the British cinema, the growth of broadcasting, the introduction of commercial TV, and the relationship between the media and politics. In each case the students will engage with a range of sources designed to deepen their understanding of how history is constructed and the influence of history on contemporary understandings of media development. 

Assessment 

Critical Summary of 1,200 words (20%)

Oral Presentation of 15 minutes, individually, in a pair or in a group: (20%)

Essay of 3,600 words (60%) 

Indicative Reading 

Bonner, P. and Aston, L. (1998), Independent Television in Britain, Volume 5: ITV and IBA, 1981-1992, London: Macmillan.

Briggs, A. (1995), The History of Broadcasting in the UK Volume 5. Competition: 1955-1974, Oxford: Oxford University Press.

Bromley, M. and O'Malley T. (1997), A Journalism Reader, London: Routledge.

Catterall, P. et. al. (2000), Northcliffe's Legacy, London: Macmillan.

Hill, J. (1986), Sex Class and Realism: British Cinema 1956-1963, London: BFI.

Ryall, T. (2001), Britain and the American Cinema, London: Sage.

Journals: Media History

Historical Journal of Film Radio and Television.

***

Module:

MC2SO3 Researching Media, Culture and Communication

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Vian Bakir
Content 

The module will extend students’ analytical and research skills developed at level one. It will address theoretical and practical issues in designing research, including topics such as: planning research, constructing research questions, research ethics, choosing appropriate methods, gaining access, collecting data, analysing data, writing-up, and disseminating findings. The module will also offer a critical examination of several case studies so as to equip students with the means to evaluate the relative advantages and limitations of different research strategies. 

Assessment 

Research Proposal of 3,000 words (50%)

Essay of 1,800 words (30%)

Presentation of 1,200 words (20%)

Indicative Reading 

Deacon, D., Pickering, M., Golding, P., and Murdock, G. (1999), Researching Communications: A Practical Guide to Methods in Media and Cultural Analysis,  London: Arnold.

Hammersley, M. (1992), What's Wrong with Ethnography?, London: Routledge.

Hansen, A., Cottle, S., Negrine, R., and Newbold, C. (1998), Mass Communications Research Methods, Basingstoke: Macmillan.

Seale, C. (ed.) (1998), Researching Society and Culture, London: Sage.

Seiter, E. (1999), Television and New Media Audiences, Oxford: Clarendon Press.

***

Module:
MC2SO4 Culture and Representation

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Brett Mills
Content  

Each of the module’s four sections will introduce and explore relevant artefacts, to examine the ways in which ‘reality’ is represented in media and culture. The four main topic areas are:
· Key Moments in Representation – photography, advertising, blogging;

· Recreating the Past – documentary, theatre, war re-enactment, song;

· Reality TV and Docusoap – celebrity, Big Brother, documentary fakery;
· Persuasive Communication – propaganda, public relations, polemic, satire.
Assessment

Two Essays, each of 3,000 words, both carrying 50%.

Indicative Reading 

Beattie, Keith (2004) Documentary Screens: Non-Fiction Film and Television, Basingstoke: Palgrave.
Hartley, John (1996) Popular Reality: Journalism, Modernity, Popular Culture, London: Arnold.

Nichols, Bill (1991) Representing Reality, Bloomington: Indiana.
Perry, Nick (1998) Hyperreality and Global Culture, New York: Routledge.

***

Module Title: 
MC2S05 Musical Cultures 2



Credit Rating:
20
Field:
Society and Culture
Pre-requisite(s):
None specified


Co-requisite(s): 
None specified

Module Leader:
Mike O’Hara
Content 

1 The political economy of music. Reproduction & repetition, music as an industrial brand. Genre. Globalisation and the popular music business. Music and the media.

2. Textual. Popular Music styles 1970 – Present. Music communities and technology. Tonal European & Afro-American codes. Post-modernism and popular music. DJ culture. P2P sharing. Improvisation. 

3. Audiences discourses. Consumption and cultural identity. Music and identity, local national and international. 

Teaching Methods 

This module will be taught through a one-hour lecture and a one-hour seminar. 

Assessment
Portfolio to include a 10 minute Presentation (25%); a 1,500 word Essay (25%); and a 3,000 word Essay (50%): 

Indicative Reading
Attali J. (1985), Noise: The Political Economy of Music Manchester UP

Gilbert J. & Pearson E. (1999), Discographies Routledge

Negus, Keith (1996), Popular Music in Theory. Cambridge: Polity Press

Mitchell, T. (2001), Global Noise Wesleyan UP

Oliver, Paul (ed) (1990), Black Music in Britain. Milton Keynes: O.U.P 

Sharma, S. (1996), Dis-Orienting Rhythms. Zed Books

Small C. (1998), Musicking.  UP of New England.

Theberge P. (1997), Any Sound You Can Imagine UP of New England

Witkin, Robert W. (1998), Adorno on Music London: Routledge

***
Module:
MC2SO6 Culture, Subjectivity and Power

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Glenn Jordan
Content

The module is divided into a number sections. Amongst the topics addressed are:

· The Subject of Power: Foucault, Gramsci, Althusser.

· The Gendered Subject: Haug, Weedon, Walkerdine.

· The Subject of Racism: Jordan, Fannon, Bhabha, ‘the other’.   

Assessment

Essay of 2,400 words (40%) and an Essay of 3,600 words (60%) 

Indicative Reading 

Haug, F. (ed.) (1987), Female Sexualisation, Oxford: Blackwell. 

Morgan, S. (1987), My Place, London: Virago.

Rabinow, P. (ed.) (1991), The Foucault Reader, London: Penguin.

Weedon, C. (1997), Feminist Practice and Poststructuralist Theory, Oxford: Blackwell. 

***

Module:
MC2SO7 International Media

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Philip Mitchell
Content 

This module examines the ways in which international relations of power are embedded in the production, transmission and negotiation of media information across the globe. Topics to be addressed include the following: television, radio and the daily press in a global context; the role of international news agencies; technological dependency and the ‘Third World’; media imperialism and the geo-politics of information; the world-wide role of the BBC; UNESCO and the MacBride Commission; the ‘New World Information Order’; the role of advertising imagery in promoting the West; international media audiences; the western media’s view of the developing world; characteristics of the indigenous media in developing areas of the world.
Assessment 

One coursework essay and one project, each of 3,000 words (50% each).

Indicative Reading 

Dowmunt, T. (ed.) (1993), Channels of Resistance. London: BFI/Channel 4.

Downing, J. et al. (eds.) (1995), Questioning the Media, London: Sage.

Herman, E.S. and McChesney, R.W. (1997), The Global Media, London: Cassell. 

Sreberny-Mohammadi, A. et al. (eds.) (1997), Media in Global Context: a Reader, London: Arnold.

Thussu, D.K. (ed.) (1998), Electronic Empires: Global Media and Local Resistance. London: Arnold.

Thussu, D.K. (2000), International Communication: Continuity and Change, London: Arnold.

***

Module:

MC2SO8 Perspectives on Contemporary Media

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
MC1S08 Approaches to Contemporary Media

Module Leader:        
Dr. David Barlow
Content 

The module will review the nature of media theory in general. It will then proceed to cover theoretical approaches to the study of the media drawing on a range of areas including: political economy; media effects; audience research; public sphere; the media and the state; globalisation; and alternative media. 

Assessment 

An Essay of 3,000 words (50%) and a 2 hour Unseen Exam. (50%)

Indicative Reading 

Boyd-Barrett, O. and Newbold, C. (1995) Approaches to the Media, London: Arnold.

Curran, J. and M. Gurevitch (eds.) (2000), Mass Media and Society, London: Arnold.  

Stevenson, N. (1995), Understanding Media Cultures: Social Theory and Mass Communication, London: Sage.

Journals: Media, Culture and Society

European Journal of Communications

Level Three

Module:
MC3SO1 Media Policy

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Gerald Taylor
Content 

This module will examine the nature of media policy making and the impact it has on the type of media which are available to the public in the UK and Europe. It will deal critically with historically grounded case studies in media policy which will provide a focus for understanding contemporary policy development. Amongst the case studies that might be included are: press regulation and ethics; the development of neo-liberal communication policies; the future of public service broadcasting; the regulation of internet and satellite services.

Assessment  

Critical Analysis of 2,500 words (40%)

An Essay of 3,500 words (60%) 

Indicative Reading 

Collins, R. and Murroni, C. (1996), New Media New Policies, Oxford: Blackwell.

Goodwin, P. (1998), Television Under the Tories: Broadcasting Policy, 1979-1997, London: BFI.

Hutchison, D. (1999), Media Policy: An Introduction, Oxford: Blackwell.

Humphreys, P. (1996), Mass Media and Media Policy in Western Europe, Manchester:  UP.

O'Malley, T. and Soley C. (2000), Regulating The Press, London: Pluto.

Journals: Media, Culture and Society

European Journal of Communications

***

Module:
MC3SO2 Media and Culture in Wales

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. David Barlow
Content 

The module will focus on the press, broadcasting, cinema, the internet, cultural institutions, visual arts, literature, popular music, film, sport, and media and cultural policy pre and post-devolution. These topics will be addressed by way of three perspectives: historical background, contemporary overview, and analysis of critical issues (such as national identity, language, geography).

Assessment 

Two Essays, each of 1,500 words 50% (25% each) and an Unseen Exam of 2 hours (50%)

Indicative Reading 

Black, J. (1999), A New History of Wales, London: Routledge. 

Berry, D. (1996), Wales and Cinema: The First Hundred Years, Cardiff: University of Wales Press.

Flynn, P. (1999), Dragons Led by Poodles, London: Politicos.

Lord, P. (1999; 2000), The Visual Culture of Wales series; Vol.1, Industrial Society; and  Vol.2, Imaging the Nation, Cardiff: University of Wales Press. 

Talfan Davies, G. (1999), Not by Bread Alone: Information, Media and the National Assembly, Cardiff: Wales Media Forum.

Williams, K. (1997), Shadows and Substance. The Development of a Media Policy for Wales, Llandysul, Ceredigion: Gomer Press.

***

Module:

MC3SO4 Journalism and Society

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Philip Mitchell

Content 

This module is organised to address a series of themes relevant to news media studies in both Europe and North America. It starts by briefly examining the historical context of the British news media (press, radio and television). Secondly, it considers the applicability of various analytical frameworks for investigating, amongst other concerns: the production of news as a commodity; the institutional imperatives of newswork; the textual features of news discourse; the negotiation of news ideology by its audience. Thirdly, we will undertake an evaluative appraisal of several research studies concerning different aspects of news coverage. Topics to be addressed may include: the news treatment of ‘law and order issues’ and the articulation of dissent; the ideological effectivity of sexism and racism in the news; the dynamics of news reporting when issues of ‘national identity’ are being contested; ‘moral panics’ in the news; ethical issues in news journalism. 
Assessment 

An Essay of 3,000 words (50%) and a Project of 3,000 words (50%)

Indicative Reading 

Allan, S. (1999) News Culture, Buckingham: Open University Press.

Bromley, M. and O’Malley, T. (eds.) (1997), A Journalism Reader, London: Routledge.

Dahlgren, P. and Sparks, C. (eds.) (1991), Journalism and the Public Sphere, London: Routledge. 

Glasgow University Media Group (1993), Getting the Message: News, Truth and Power,  London: Routledge.

Schlesinger, P. (1987), Putting ‘Reality’ Together: BBC News, London: Methuen.

Tumber, H. (ed.) (1999), News: A Reader, Oxford: OUP.
***

Module:
MC3SO5 Music in the Postmodern World

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Mike O’Hara

Content  

This module starts by examining how and what music communicates exploring concepts of music as a language, as gendered and as physical communication as well as looking at the relationships between youth, music and society. This theoretical and reflective material is then brought to bear on a series of applications such as music therapy, functional, political and film music. In the second part these issues and concepts are applied to the industrial organisation of western popular music by examining globalisation and postmodernism and the influence of a variety of technologies on the development of specific musical codes and the shaping of cultural identities. We examine the idea of music in national cultures with specific reference to the spread of Afro-American music’s and the influences that contribute towards the formation of a English/Welsh/British identity. 

Assessment 

Presentation of 1,500 words (25%)

An Essay of 1,500 words (25%)

An Essay of 3,000 words (50%)  

Indicative Reading 

Attali, J (1986), Noise: The Political Economy of Music, Minneapolis: U.M.P.

Blacking, J. (1987), A Common-sense View of All Music, Cambridge: CUP 

Longhurst, B.(1995), Popular Music and Society, Cambridge: Polity Press.

Negus, K (1996), Popular Music in Theory, Cambridge: Polity Press.
***

Module:

MC3SO7 Masculinities, Media and Culture

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leaders:
Dr. John Beynon

Content

A wide range of video material will be used throughout to illustrate both Lectures and Seminars. The module is organised as follows:  

· Term 1 focuses on a wide range of topics with the Essay in mind. Amongst these are: the socio-historical and cultural formation of masculinity and its interpolation by class, culture, age, sexuality, ethnicity, geographical and social location, etc., is examined. The emergence of the plural term ‘masculinities’ is documented, along with claims that both men and ‘masculinity/ies’ today are in ‘crisis’. Topics covered include violence (including domestic violence) and criminality; the ‘new man’, ‘lads’ and ‘laddism’; work, enterprise and technology; male interactional behaviour and language usage; sexualities, and pornography.

· Term 2 focuses on the Research Project and to the construction, representation and enactment of ‘masculinity/ies’ and how it is performed (‘brought off’) and depicted in a wide range of texts from (for example, ‘lad mags’, the tabloid and broadsheet press, advertising, on television, in literature (‘ecriture masculine’ and ‘literary masculinities’) and in film (‘filmic masculinities’).

Assessment

An Essay of 2,500 words (40%) and a Research Project of 3,500 words (60%)

Indicative Reading 

Beynon, J. (2002), Masculinities and Culture, Buckingham: Open University Press. 

Connell, R.W. (1995), Masculinities, Cambridge: Polity Press. 

Cornwall, A. and Lindisfarne, N. (1994), Dislocating Masculinity: Comparative Ethnographies, London: Routledge. 

Mac an Ghaill, M. (ed.) (1996), Understanding Masculinities, Buckingham: Open University Press.

Whiehead, SM. and Barrett, FJ. (2001), The Masculinities Reader, Cambridge: Polity.

***

Module:
MC3SO8 Comedy

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
None

Module Leader:
Dr. Brett Mills

Content 

The module will be split into five sections. Indicative content includes:

 The Sitcom – industrial practices, representation, historical developments;

 Film Comedy – representation, stardom, underground forms, national humour;

 Stand-Up – performance, social role, audience interaction, comedy club industry;

 Social Comedy – humour in society, offence and pleasure; social functions;

 Humour Theory – superiority, incongruity, and relief theories.

Assessment 

An Essay of 3,500 words (60%)

Unseen Examination of 2 hours (40%)

Indicative Reading 

Cook,  J. (ed.) (1982), BFI Dossier 17: Television Sitcom, London: BFI.

King, G. (2002), Film Comedy, London: Wallflower.

Neale, S. and Krutnik, F. (1994), Popular Film and Television Comedy, London: Routledge.

Wagg, S. (ed.) (1998), Because I Tell a Joke or Two, London: Routledge.

***

Module:
MC3SO9 Musical Cultures 3 (by Independent Study)

Credit Rating:
20

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
MC1S07 Musical Cultures I and MC2S05 Musical Cultures II

Module Leader:
Mike O’Hara

Content 

To have conscious understanding of the unconscious effect of music is critical to anyone trying to write it. Melody, harmony, rhythm, form, texture - the musical ingredients, class, time, money and environment, external ones. These constituents combine with vision to create intent.

The intent of the project is to utilise previous learning of music-making/music technology/sonic art to challenge any, or all of the constituents, with a view that one of these pieces will either be something never heard before, or at least raise some interesting questions.

Assessment 

Either:

A CD. of 4 or 5 musical pieces (75%) 

A Critical Commentary of 2,000 words (25%)

Or:

An Essay of 6,000 words (100%)

Indicative Reading 

By personal choice and tutor recommendation according to the work involved

***

Module:
MC3D10 Dissertation in Media and Cultural Studies

Credit Rating:
40

Field:
Society and Culture

Co-requisites:
None

Pre-requisites:
MC2S03 Researching Media, Culture and Communication

Module Leader:        
Dr. David Barlow
Content 

The focus of this module will be the planning, implementation and writing of a dissertation in media and culture. Students will be guided in producing a statement of aims and objectives, a bibliography, a research methodology and in constructing and writing a dissertation on a subject agreed between them and their designated dissertation supervisor.

Assessment 

A 1,000 word Report of work-in-progress (no mark), assessed as a Pass or Fail.

A 12,000 word supervised Dissertation.  

Indicative Reading 

Deacon, D., Pickering, M., Golding, P., and Murdock, G. (1999),  Researching Communications: a Practical Guide to Methods in Media and Cultural Analysis, London: Arnold.

Hansen, A., Cottle, S., Negrine, R., and Newbold, C. (1998), Mass Communication Research Methods, Basingstoke: Macmillan.

Priest, S.H. (1996), Doing Media Research: an Introduction, London: Sage.

Seale, C. (ed.) (1998), Researching Society and Culture, London: Sage.

Willis, P. (1983), Dissertation Handbook: a Guide to Researching and Writing, London: RIBA. Publications. 


